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Abstract: For several years, marketplaces exist in the software industry, where

customers can, for instance, search for specific services offered by different

vendors, review, buy and use these services. The vendor-sided characteristics of

these marketplaces are widely discussed but have not yet been investigated in

detail.

In this paper, we consider online marketplaces and the participants as part of a

Software Ecosystem. First, we derive vendor-sided characteristics of a Software

Ecosystem from existing literature and introduce FaDOM – a newly developed

software Framework for Automated Data Collection in Online Marketplaces. On

basis of the collected data, we analyze vendor-sided characteristics of five online

marketplaces.

1 Introduction

The analysis of Software Ecosystems (SECOs) is a recently developing field in IS

research. SECOs are defined as „a set of actors functioning as a unit and interacting with

a shared market for software and services, together with the relationships among them.

These relationships are frequently underpinned by a common technological platform or

market and operate through the exchange of information, resources and artifacts“

[JBF09]. A contemporary example for SECOs are online marketplaces for Software as a

Service (SaaS) where customers can, for example, search for specific services offered by

different vendors, review, buy and use these services.

Since research on SECOs resides in an early stage, the characterization of SECOs is a

major open research question [JFB09]. This paper builds on the literature regarding the

characterization of SECOs and presents first empirical data. The results can serve as a

foundation of further investigations and are relevant for practice as well as academia.

Since various analyses are only possible based on longitudinal data, we rely on

automatically collectable and publicly available information. In this article we introduce

FaDOM – a newly developed software Framework for Automated Data Collection in

OnlineMarketplaces.
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